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We are an intergenerational community that
empowers individuals of all ages, abilities,
and aspirations by providing opportunities
through innovative vocational, health, and
educational services.

2025-2026
Sponsorship Kit




HARBOR

HOUSE

INTERGENERATIONAL
LIFE CENTER

WHAT IS THE ILC

The Intergenerational Life Center at Harbor House is a
special place where people of all ages can come
together to learn, grow, and connect.

Children, adults with disabilities, and seniors all share the
same space and take part in programs that help them
build skills, make friends, and feel included.

By bringing different generations together, the Life
Center creates a strong community where everyone is
valued and supported.

33 35,000  ~200 81%

years of served daily $ Directed to

service sq feet Program Support

WE NEED YOUR SUPPORT!

MONTHLY GIVING

Offer new books $20 a month
Sponsor an outing $50 a month
Supply a classroom $500 a month
***Product reviews % $150

o informatior

Karen fallon
WWW.HHLOU.ORG 502-719-0072
502 -916- 5725 2233 Lower HUnters Trace, Louisville, KY 40216

kallon@hhlou.org - - - -
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What if your brawd could help chavge lives, build a

stronger community, and be part of something
UNFORGETTABLE?

We’re cultivating a vibrant, intergenerational haven where adults with disabilities, children of all
abilities, and seniors aging in place thrive together. From vocational programs to inclusive childcare
to aging-in-community services, our mission is rooted in

Love, fope, and Empowerment.

We’d love for you to join us as a sponsor of Harbor House
and help fuel the mission behind our biggest, boldest

events of the year—like the beloved Ken-Ducky Derby, TEST'MON'ALS

and our heartfelt Feathers & Friends Gala.

Why your sponsorship matters: “Volunteering, sponsoring, and serving

Miesi v Your brand will b i on the Harbor House Board has been
ission meets visibility: Your brand will be seen by : : : :

attendees, donors, and community partners who Incredlbly FEYVGFdIng. At Tri-Arrows
value companies that invest in impact. Aluminum, we're proud to support an

Tailored . o brand ” ; organization that truly empowers people

ailored experiences: From brand recognition an

event signage to custom activation opportunities, of all .GbI|ItIES and Strengthens our

we’ll spotlight your generosity in ways that feel community.” E CARRIC
thenti ingful.

authentic and meaningfu TRI-ARROWS ALUMINUM

Tax-deductible partnership: Your sponsorship is not
only impactful-it’s also a smart, charitable
investment.

“Donating the first-place car for the Ken-
Real stories, real change: Your support helps fund Duckg Derbg is more than just a
vocational training, inclusive childcare, aging-in- ) - .
place support, and more. It’s not just a donation-it’s sponsorshlp for TOUOtG of Louisville—it's

transformation. a chance to help Harbor House change

When your brand stands with Harbor House, you're lives. Servmg on the Board has shown
showing the world that business can be a force for good me the love, hope, and empowerment
—and we believe that's something worth celebrating. woven into evergthing Harbor House

Let’s connect soon to explore the many ways we can does, and I'm honored to be part of .
make magic happen together. RICHARD SWOPF

TOYOTA OF LOUISVILLE

With gratitude and enthusiasm,

For more information

r WWW.HHLOU.ORG 502-719-0072
KC( en fallow 2233 Lower HUnters Trace, Louisville, KY 40216
502-916-5725

kallon@hhlou.org . . . . .
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2075-2026

B ORTUNITIES

Feathers & Friends Sponsor

<

$25,000

Appreciation Sponsor

$20,000
A

& KDD Starting or Finishing-Line Sponsor

$15,000

KDD Very Important Duck Party Sponsor

$10,000

Diamond Level Sponsor

<

$10,000



2025-2026 §ponsorship Opportunities s7.s00-ss00

Platinum Level Sponsor

v
00S'L$

Gold Level Sponsor

v
005'S$

Silver Level Sponsor

v
00S'c$

Feathered Friend Level Sponsor

v,
005'2$

Programing Supporter Level Sponsor

v
000'1$-00S$




N+ SUPPORTING
OPPORTUNITIES

FEATHERS & FRIENDS GALA

$5,0000 Entertainment: Make the music come to life with a band or DJ

o Includeslogo placement on stage, program and recognition
in event materials.

$4.000. Swag in Style:

o Includeslogo placement on swag bags and recognition in
event materials.

$3,000 Live Artist:

o Includeslogo placement on swag bags and recognition in
event materials.

KEN-DUCKY DERBY

$2,000 « KDF Duck Sales Booth Sponsor

o Includes prime logo visibility and community engagement

$2,000 ¢ Volunteer Tent (eepourvolunteers recharged in the Volunteer Rest Tert!

o earnsyou recognition on event signage and shoutouts.

$2,000 o Kids Korner youllhep create a fun-filed space where litie ones can play, explore, and meke ucky memories.

o Includes recognition on signage and promotional materials—plus the joy of
knowing you’re making the Ken-Ducky Derby extra special for our youngest
guests.

$2,000 o Million Dollar Duck e waves for a grest cause! el the fun whi drectly berefiting farhor Fouse's Ife-changing programs.

o You’'ll receive recognition on event signage and select
promotions—plus the satisfaction of knowing you’re part of
something quack-tacular!

For more informatior

Karewn Tallon

_ _ WWW.HHLOU.ORG 502-719-0072
502 916 5?25 2233 Lower HUnters Trace, Louisville, KY 40216

k{a“o%@hhlou.org . . . . .




STATEMENT =

The impact is tangible:

Families find stability, participants

/ gain purpose, and the community
grows stronger, more

/ compassionate, and more
=

connected.

By weaving generations together,
, - Harbor House builds a future
& = “where everyone belongs and every

AN

g . ‘person is valued.




SPONSORS & SUPPORTERS
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ELFE ALUMINUM INC.
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ABLE QUALITY PRINTING, DERBY CITY LITHO, PAT'S STEAKHOUSE, JOES CRAB SHACK, DUCK DONUTS,
SPECTRA PRINT & PROMOTIONS, FALL CITY SIGNS, ALPHA PRODUCTIONS

Metro Council Supporters

Pat Mulvihill (108, Rick Blackwell ﬁ!Q), Dan Seum Jr. (132, Cindi Fowler (142,
Jennifer Chappell (15 n

), Markus Winkler (17), Betsy Ruhe 2];, Robin Engel (22),
Madonna Flood (24), Khalil Batshon (25

(A PRINTED BY THE BULK MAIL &
” FULFILLMENT DEPARTMENT
‘ OF HARBOR HOUSE



